Mountain Life Media
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“Honestly I’m always amazed by the results of these
contests with Mountain Life. You have a great reach and
customer base! Very pleased with the partnership.”
–Nathan Benson, Burton

@WRKSHRT

This is an interactive PDF. For best results, open this PDF in
Adobe Acrobat and use the navigation links throughout.

LET’S GO 

Our Online Presence

Mountain Life Media is a niche media group comprised
of a small but passionate team of individuals who are
driven to tell meaningful, relevant stories. We produce

Annual Online Reach

award-winning content that connects our readers to the
fascinating world of the mountain kingdom and beyond.
Thanks to intelligent design, creative art direction and

42,991 average monthly | 515,885 total annual

stunning photography, our publications, website and
events are among the most well-respected in the industry,
and the key to our success as a brand.

Our online platform mountainlifemedia.ca is reaching more consumers than ever.
Far and above our competition, our combined website and social media channels

We seek to showcase the extraordinary characters and

now reach more than 4 million users a year.

epic adventures from coast to coast to coast in Canada’s
vast and varied wilderness, and all throughout the world,

No other niche media website in Canada offers more original, engaging content

shining a bright light on the rich culture that the mountains

that speaks directly to the core of the all-season outdoor lover.

represent. People from all ages and walks of life read our
print and digital content to get inspired to make stories of
their own.
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Website & Social Media

WEBSITE REACH
MOUNTAINLIFEMEDIA.CA

Monthly Average

Sessions

Users

Pageviews

29,971

23,439

42,991

Note: Although average is a commonly used statistic, median is often used to express a “middle” value in a set of data (aka, the general tendency or trend). While the average and median can be the same or
nearly the same, they are different if there are a few extreme values (spikes in traffic). In this case, the average is significantly influenced by these ‘spikes’ and doesn’t accurately represent the majority of the
values. In these circumstances, the median represents the general tendency better than the average.

SOCIAL MEDIA COMPARISONS
Facebook
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Twitter

Instagram

Mountain Life

22,356

5,071

12,600

Ski Journal

9,056

558

46,600

The Snowboarder’s Journal

20,180

N/A

21,700

Snowsports Media (S Media)

10,501

1,563

5,882

Coast Culture Group

7,915

1,846

5,446

Ski Canada

3,435

8,653

1,199

Forecast Ski Magazine

2,230

1,049

10,600















Some of those that make it happen
GLEN HARRIS

JON BURAK

TODD LAWSON

BRADFORD McARTHUR

PUBLISHER & FOUNDER

PUBLISHER & CO-FOUNDER

PUBLISHER & PHOTO EDITOR

DIRECTOR OF DIGITAL MEDIA

Glen, who has lived throughout British Columbia, currently resides in the Georgian

Jon, originally from Ontario, moved to B.C. in the early 90s to explore the Coast

Todd has spent the past 20 years of his life in a quest for diversity in the worlds of

Based out of his steel sailboat (La Montaña) in Squamish, BC, Bradford has been

Bay area of Ontario. While he does manage to get in lots of ski days as well as spend

Mountains on snow and water. After many years of guiding and adventure, he

sport, travel and the outdoors. His passion for travel has taken him to 62 countries on

working with film, photography, and online media for 17 years. Producing over 70

time with his lovely wife and two kids, he does still get pretty choked at West-

partnered with buddy Glen Harris to co-found Mountain Life Media. He balances

5 continents, and he dedicates his time and energy to spreading his photography and

films in more than 15 countries, he specializes in filming light and fast alpine climbing

Coasters when they send email reminders of how much snow there is and how big

his publisher duties with deep powder days, river trips, surf trips and international

travel stories for the benefit of others in third-world countries. Todd lives in Whistler,

and skiing. Beginning to climb at 12 years old and shooting professionally a few years

the hills are. Glen’s many years of publishing, writing and photography experience

travel. Jon has settled in Squamish with partner Kar and two boys, Levi and Koa.

B.C. with his partner Christina and their daughter Seanna. “I have amazing friends and

later, all roads eventually have lead towards working creatively in the mountains.

along with his laidback demeanour are a definite asset to the Mountain Life crew.

family whose passion and spirit always inspire me to strive for the best life possible.”

BRYAN CANNING

AMÉLIE LÉGARÉ

BRYAN GRUNDMANN

KEVIN CRAWFORD

DIRECTOR OF DIGITAL STRATEGY & CREATIVE

ART DIRECTOR & PRODUCTION MANAGER

ADVERTISING ACCOUNT MANAGER

WEB DEVELOPER

Bryan is an ad-world creative director with over two decades of experience and a

Hailing from “La Belle Province” of Quebec, Amélie fell in love with the Coast Range

Bryan Grundmann learned to ski at a young age on the slopes of Georgian Peaks

After spending most of his childhood in different cities across Southern Ontario,

wealth of international awards under his belt. His work has been featured in some of

a decade and a half ago while riding on a bluebird pow day. She ran away from

and then joined the workforce at Blue Mountain Resort for the free ski pass. While

Kevin moved with his family to Manitoba and realized that he loved the rural lifestyle.

the world’s most prominent ad industry publications, thanks to his knack for marrying

her job in a concrete building without windows, moved west, and started a design

attempting to avoid adult life at university, Bryan would take the winter semester off

When the time came to move back east he settled in the Southern Georgian Bay

compelling and thoughtful creative with performance based digital strategy. He’s a

company focused on outdoor recreation. Besides winning numerous design awards

and come back to the Blue Mountains area to run a satellite shop for Squires John’s

area. Now with over twenty years experience in the digital realm, Kevin has worked

geek at heart with his finger on the pulse of results based digital trends that follow

and maintaining a client list as long as a downhill racing ski, Amélie still finds time to

Ski Shop. After 12 years at ML things are still rolling and he spends weekends with

with many local and international companies, building their digital presence and

his “dollar in; dollar out” reporting philosophy. When Bryan isn’t thinking in ones and

snowboard all winter, bike in the summer and travel around the world in between.

his family at Beaver Valley Ski Club and tries to jam in as many ski trips as he can

resolving their technical woes. When not in front of a monitor, Kevin can be found

without getting a divorce.

fishing, paddle boarding, snowboarding, chopping wood and being a dad.

zeros, you’ll find him zenning out in some fresh pow or a rich forest bed.
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Influencer Content

At Mountain Life we are always striving to re-invent ourselves and stay one step
ahead of the game. With an intimate understanding of the outdoor sports audience
we have compiled an impressive list of influencers in categories such as:

• Skiing

• Trail Running

• Canoeing

• MTB

• Surfing

• Base Jumping

• Climbing

• Photography

• Sledding

• Hiking

• Mountain Lifestyle

• Outdoor Family Life

Rates
We select the perfect influencer for your budget,
who’s following is a mirror image of your
target audience. ML and the influencer create
branded content to share with their audience
and ours. It takes time and years of experience
to avoid spending money on influencers with
fake followers, low engagement and bot activity.
We’ve vetted the best influencers and want to
share them with you.
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Rate

Targeted Digital Reach

$1,500

50,000

$3,000

110,000

$5,000

185,000

$10,000

400,000

$25,000

800,000
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Video
Video Production
Need to spice up your next campaign? Let our in house media
team storyboard, shoot, edit and produce custom video features for
your brand. From product reviews to documenting your athletes
month long trip shred trip we’ll take the reigns and do what we do
best - producing focused content driving your audience to engage
with your brand.

VIDEO DESCRIPTION
Basic
Product overview, news.

Medium
Festival coverage

Premium
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1 Min Rate

2 Min Rate

3 Min Rate

$1,500

$2,300

$3,200

$2,300

$3,200

$4,000

Based on Project
Scope. Contact Us.

–

–
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Social Media & Native Content Integration

Let us build authentic content for your
brand; it’s what we do best. Whether it’s a
week-long social media takeover by one of
your athlete representatives, or multi-post
online campaigns with geotargeted social
support, we know how to speak to your
audience in an authoritative and credible
voice. With 10x the avg reach and superior
engagement, our writers will work with
you to plan and strategize custom content
and social campaigns that drive traffic
to your site and create awareness of your
brand initiatives.

How do we achieve Total Reach?
• Targeted Facebook Posts
• Website Traffic
• Banner Impressions
• Newsletter Hype
• Social Media Blasts
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Native Content Rates
Rate

Targeted Digital Reach

$1,500

30,000

$2,200

50,000

$3,900

100,000

$5,000

200,000

$7,000

300,000
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Contests

Our digital team will design and activate a contest open to residents of Canada (option
to add the US) and post it on www.mountainlifemedia.ca/contests.
The contest landing page will be created using your brand’s logo, visuals and message,
and will contain not only the contest entry form, but on-brand call-to-actions to send
users to your website – as well as social sharing buttons to extend the reach of the
contest. These contests see great interaction with our audience and produce solid
numbers and exceptional ROI.
Opt-in email addresses for your marketing team are a key item here.
How do we achieve Total Reach?
• Banner Impressions
• Targeted Facebook Boosts
• Social Media Blasts
• Newsletter Hype
• Contest Sharing Sites

CASE STUDY
 TIMEFRAME
30 Days
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Contest Rates
Rate

Approximate Digital Reach

$750

20,000

$1,500

45,000

$3,000

100,000

Elan Skis

 ENTRIES
6,282

 FACEBOOK REACH
4,744

IMPRESSIONS
7139

 SUBSCRIBERS
6,282
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VIEW CONTESTS 













Advertising Options
Display Ads

Newsletter

AVAILABILITY

Format

NEWSLETTER AVAILABILITY

Displayed

Cost

Format

CPM
1

2

3

3
 00x250
Medium Rectangle

$30

7
 28x90
Leaderboard

$30

C
 ategory Sponsor

$25

1

2

Displayed

6
 00x100
Custom Banner

$150

C
 ontent
Custom Article distributed via our Newsletter

$1500

Subscribers: 5,903. Open Rate: 26.6%.

2

1
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Cost





Thank You!
We hope all of your days in the
mountains are as good as this.

REUBEN KRABBE
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