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Magazine Overview

Mountain Life was born on a chairlift in 2002. With the help 

of a talented team of editors and designers, the brand has 

grown steadily into the collective conscience of outdoor 

media — its success born from creative content, world-

class photography and a whole lot of hustle. In the last 

decade, awards and trophies were won, titles were added, 

books became thicker and fewer mistakes were made. The 

talent pool of contributors took notice. Advertisers were 

convinced. 

Mountain Life is about the good stuff. Friendships, creativity, 

authenticity, exploration, positive environmental strides, 

and stoke all around. And we still have chairlift meetings on 

powder days.

https://www.facebook.com/MountainLifeMedia
https://twitter.com/mtnlifemedia
https://www.instagram.com/mountainlifemedia/
https://www.pinterest.com/mlmedia/
https://vimeo.com/mountainlifemedia
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A Closer Look

Published 4 times a year, we seek to 

showcase the extraordinary characters 

and epic adventures from Ontario, shining 

a bright light on the rich culture that the 

mountains represent. People from all ages 

and walks of life read our print and digital 

content to get inspired to make stories of 

their own.

Mountain Life Blue Mountains promotes 

this world-class playground, which boasts 

the best skiing and boarding in Ontario, 

and is within reach of Toronto. In Canada, 

Blue Mountain is second only to Whistler 

Blackcomb in annual visits (1.5 million). 

This UNESCO Biosphere Reserve Niagara 

Escarpment region brings the crowds 

outside to ski, board, hike, bike, climb, 

paddle, and surf.

https://www.facebook.com/MountainLifeMedia
https://twitter.com/mtnlifemedia
https://www.instagram.com/mountainlifemedia/
https://www.pinterest.com/mlmedia/
https://vimeo.com/mountainlifemedia
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Print Distribution

ANNUAL CIRCULATION TOTAL READERSHIP

340,00072,000
PICK-UP RATE

99%

Over 4,000 copies per issue go exclusively  

in-room at all Blue Mountain Resort and Village 

accommodation units including The Westin, plus 

the Georgian Bay Hotel and Cranberry Resort in 

Collingwood.

We are proudly showcased at premier shops and 

high-traffic areas in surrounding communities 

including Collingwood, Thornbury, Barrie, 

Creemore, Owen Sound and the Bruce Peninsula. 

Mountain Life is also distributed at select Toronto 

outdoor retailers, private ski clubs in the Blue 

Mountain region and the Beaver Valley.

Tradeshows
& Events 5%

High Traffic 
Locations 20%

Professional
Offices 5%

Outdoor Shops 35%

Hotel Rooms  
& Lobbies 20%Private Ski 

Clubs 15%

https://www.facebook.com/MountainLifeMedia
https://twitter.com/mtnlifemedia
https://www.instagram.com/mountainlifemedia/
https://www.pinterest.com/mlmedia/
https://vimeo.com/mountainlifemedia
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We Give Back

PRINTED IN

CANADA
PRINTED ACCORDING TO 

FOREST STEWARDSHIP 

COUNCIL STANDARDS

Mountain Life is a high-quality, full-

colour glossy magazine created with 

enthusiasm and integrity. It is printed on 

stock that includes post-consumer-waste 

content and is certified by the Forest 
Stewardship Council (FSC), a non-profit 

organization that supports appropriate, 

socially beneficial and economically viable 

management of the world’s forests. We 

carry the FSC certification logo with 

pride, because we support the highest 

environmental standards in an industry 

that uses paper.

In an effort to offset the impact of the paper 

products we use to tell our stories, Mountain Life 
has planted more than 7,000 trees in British 

Columbia and Ontario, which equates to over 10 

years worth of printing a regional magazine.

Also a member of the much-respected 1% for the 

Planet initiative, we contribute to conservation, 

responsible management and community-level 

benefits for people near the forests that provide 

our paper. 1% for the Planet exists to build and 

support an alliance of businesses financially 

committed to creating a healthy planet.

https://www.facebook.com/MountainLifeMedia
https://twitter.com/mtnlifemedia
https://www.instagram.com/mountainlifemedia/
https://www.pinterest.com/mlmedia/
https://vimeo.com/mountainlifemedia
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Some of Those that Make it Happen

Glen, who has lived throughout British Columbia, currently resides 

in the Georgian Bay region of Ontario. In addition to spending time 

with his wife and two children in their riverside home, he puts in 

lots of outdoor time building bike trails, skiing secret sidecountry 

glades, and ski-vacationing in the West and East. Glen’s many 

years of publishing, writing and photography experience along 

with his honest and laidback demeanour are a definite asset to the 

Mountain Life crew.

GLEN HARRIS 

PUBLISHER & FOUNDER

Hailing from “La Belle Province” of Quebec, Amélie fell in love with 

the Coast Range a decade and a half ago while riding  on a bluebird 

pow day. She ran away from her job in a concrete building without 

windows, moved west, and started a design company focused on 

outdoor recreation. Besides winning numerous design awards and 

maintaining a client list as long as a downhill racing ski, Amélie 

still finds time to snowboard all winter, wakesurf and bike in the 

summer and travel around the world in between.

BRYAN GRUNDMANN 

ADVERTISING ACCOUNT MANAGER

Jon, originally from Ontario, moved to B.C. in the early 90s to explore 

the Coast Mountains on snow and water. After many years of 

guiding and adventure, he partnered with buddy Glen Harris to co-

found Mountain Life Media. He balances his publisher duties with 

deep powder days, river trips, surf trips and international travel. 

Jon has settled in Squamish with partner Kar and two boys, Levi 

and Koa.

JON BURAK 

PUBLISHER & CO-FOUNDER

Bryan Grundmann learned to ski at a young age on the slopes of 

Georgian Peaks and then joined the workforce at Blue Mountain 

Resort for the free ski pass. While attempting to avoid adult life 

at university, Bryan would take the winter semester off and come 

back to the Blue Mountains area to run a satellite shop for Squires 

John’s Ski Shop. After 12 years at ML things are still rolling and he 

spends weekends with his family at Beaver Valley Ski Club and 

tries to jam in as many ski trips as he can without getting a divorce.

Todd has spent the past 20 years of his life in a quest for diversity in 

the worlds of sport, travel and the outdoors. His passion for travel 

has taken him to 62 countries on 5 continents, and he dedicates his 

time and energy to spreading his photography and travel stories for 

the benefit of others in third-world countries. Todd currently lives 

in Whistler, B.C. with his partner Christina Tottle and their daughter 

Seanna. “I have amazing friends and family whose passion and 

spirit always inspire me to strive for the best life possible.”

TODD LAWSON 

PUBLISHER & PHOTO EDITOR

A prairie boy at heart, Brian Peech has worked for numerous 

publications in North America for over 20 years before settling in 

the outdoor recreation capital of Canada, Squamish, BC. An editor, 

writer, photographer and digital strategist, Peech is passionate 

about delivering authentic, engaging content and collaborating 

with clients to meet and exceed their goals. A dyed-in-the-wool 

fly fisher, dirt biker and snowboarder, he’s happiest when spending 

time in nature, barbecuing or working with his hands in the garage.

BRIAN PEECH 

DIRECTOR OF DIGITAL

AMÉLIE LÉGARÉ 

ART DIRECTOR & PRODUCTION MANAGER

EMILY DEANE 

ADVERTISING ACCOUNT MANAGER

For over a decade, Emily embraced the noise and pace of the big 

city - living in eclectic Kensington Market in Toronto and working 

in the Broadcast Television Industry, but she always knew she’d 

return to her roots in the Blue Mountains.  Trading in her commuter 

bike for a trail bike with a Chariot trailer, Emily and her husband 

are rediscovering Georgian Bay and the Escarpment through their 

kids’ eyes, encouraging the love of nature and barefoot wildness 

that hallmarked their own childhoods.

Ned lived in Toronto for many years and took what he needed (a 

degree from U of T as well as editing, publishing and communications 

experience) but left behind what he didn’t need (gridlock, air 

pollution). In 2007, Ned moved back home to the Blue Mountains 

region of Ontario. He is a seasoned editor and writer. When not 

working in his home office, Ned can be found taking notes and 

pictures while hiking, biking or skiing through the woods.

NED MORGAN 

EDITOR

Business owner, entrepreneur, musician, traveller and Earth lover 

at heart, Krista has been working in the financial world since she 

was a teenager and has built accounting and business knowledge 

through many great travel opportunities. She is fortunate enough 

to have lived and worked around the world for most of her twenties 

in places such as Lake Louise/Banff, Squamish, Toronto and New 

Zealand. Nowadays, Krista lives with her husband and daughter 

on the beautiful Georgian Bay.

KRISTA CURRIE 

FINANCIAL CONTROLLER

Born and raised in the epicentre of the snowboard world in 

Burlington, Vermont, Ben has had some sort of board under his 

arm since he was three years old. Chasing snow, big mountains, 

and the endless activities of the west coast, Ben pursued a B.A. in 

Geography from University of British Columbia. Upon graduating, 

he headed straight for Squamish, B.C. and currently resides there 

and spends his spare time snowboarding, and sneaking in a surf 

trip whenever possible.

BEN OSBORNE 

NATIONAL DISTRIBUTION MANAGER

https://www.facebook.com/MountainLifeMedia
https://twitter.com/mtnlifemedia
https://www.instagram.com/mountainlifemedia/
https://www.pinterest.com/mlmedia/
https://vimeo.com/mountainlifemedia


SOCIAL MEDIA COMPARISONS
FEBRUARY 2018

  Facebook   Twitter   Instagram

Mountain Life 22,356 5,071  12,600 

On the Bay 2,086 13 49

Escarpment 4,477 1,124 2,790

My Collingwood 4,842 1,547 N/A

The Peak FM 10,000 2,338 212

Want to learn more about digital and contest add ons? Ask us.
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Our Demographics

48% 68%

52% 44%

Average amount our readers plan 
to spend on winter equipment in 
the next 18 months

cad $2,550

Average age

38.5 yrs

Average HHI

cad $102K

Numbers of times/week our readers 
take part in outdoor activity/adventure

5.3 summer 
4.5 winter

Owns a home

Plans on purchasing

QUICK STATS

Combined data based on digital analytics and 2017 MLA readership survey

TK

38%

WHICH ACTIVITIES DO YOU PARTICIPATE IN?

Hike

Ski/Snowboard

Photography

Mountain Biking

65%

47%

44%

40%

Watersports

https://www.facebook.com/MountainLifeMedia
https://twitter.com/mtnlifemedia
https://www.instagram.com/mountainlifemedia/
https://www.pinterest.com/mlmedia/
https://vimeo.com/mountainlifemedia
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AD BOOKING PRINT-READY ARTWORK STREET DATE

FALL ISSUE August 28 September 3 October 3

WINTER ISSUE November 28 December 3 January 3

SPRING ISSUE March 8 March 13 April 13

SUMMER ISSUE May 22 May 27 June 27

Rates, Specs & Deadlines

1X/YEAR 4X/YEAR (4 MAGAZINES)

INSIDE FRONT COVER $3,540 $3,185

PAGE 3 $3,300 $3,060

INSIDE BACK COVER $3,420 $3,075

OUTSIDE BACK COVER $3,720 $3,350

DOUBLE PAGE SPREAD $4,600 $4,200

FULL PAGE $3,000   $2,700

HALF PAGE $1,680             $1,510 

QUARTER PAGE $900     $810

PRINT ADVERTISING PRICES

VERTICAL 
HALF

DOTTED LINE IS 
• FULL PAGE NO BLEED 
• LIVE/SAFETY AREA
7.375” X 9.75”

FULL PAGE

DASHED LINE IS BLEED
8.625” X 11”

SOLID LINE IS TRIM 
8.375” X 10.75”

3.6” X 9.75”

QUARTER
3.6” X 4.78”

HORIZONTAL HALF
7.375” X 4.78”

PRINT AD SIZES

PRINT 
We accept PDF-X1A compatible files. All images must have an effective ppi of 300 and our 

maximal ink coverage is 300%. We do not guarantee the printed results of files not meeting these 

specifications. We offer outstanding, in-house graphic design services. Please email your sales 

rep for more information.

To submit an ad of 15 MB or less, please email amelie@mountainlifemedia.ca. If the ad is larger, 

you may send it through We Transfer or Dropbox. For technical support, call 604 966 7156.

WEB 

We accept JPG files of approximately 40k. To submit an ad, please email  

john@mountainlifemedia.ca.

FILE REQUIREMENTS & SUBMISSION

DOUBLE PAGE SPREAD 

Trim 16.75” x 10.75”. Include 1/8” bleed and leave a 
safety margin of 0.5” on all sides and an 1” in the  
centre, to account for the gutter.

PRINT DEADLINES

 MARC LANDRY MARC LANDRY

https://www.facebook.com/MountainLifeMedia
https://twitter.com/mtnlifemedia
https://www.instagram.com/mountainlifemedia/
https://www.pinterest.com/mlmedia/
https://vimeo.com/mountainlifemedia


  SCOTT SERFAS
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Thank You!

We hope all of your days on the 
mountain are as good as this. 

 MARC LANDRY

https://www.facebook.com/MountainLifeMedia
https://twitter.com/mtnlifemedia
https://www.instagram.com/mountainlifemedia/
https://www.pinterest.com/mlmedia/
https://vimeo.com/mountainlifemedia
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